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INTRODUCTION: A TIMELY
RESOURCE FOR THE CREATIVE
PROFESSIONAL

Every  aspiring  author,  illustrator,  and
creative  professional  knows  that
breaking into the competitive worlds of
publishing  and  fine  arts  requires  more
than  just  talent.  It  demands  a  clear
understanding  of  the  marketplace,  a
strategic approach to submissions, and
an  awareness  of  who  to  contact  and
when.  For  decades,  one  resource  has
stood  as  the  definitive  guide  for
navigating  these  complexities:  the
Writers And Artists Yearbook 2020.
While  the  2020  edition  is  now  a  few
years old, its structured insights into the
publishing industry, grants, agents, and
editorial  contacts  remain  a  valuable
re ference  for  those  seek ing  to
understand the pre-pandemic landscape
and  the  fundamentals  that  still  apply
today. This article explores the contents,
structure,  and  lasting  value  of  this
essential guide for any serious writer or
artist.
The yearbook is not merely a directory;
it  is a meticulously curated companion
that distills  a year’s worth of  research
into a single, portable volume. Published
annually  by  Bloomsbury,  the  Writers
And Artists Yearbook 2020 continues
a tradition that began in 1906, adapting
to reflect the shifting tides of the literary
and visual arts industries. In this article,
we  will  unpack  its  major  sections,

highlight how to leverage its information,
and discuss why even in a digital age,
such  a  printed  resource  remains
invaluable.

WHAT IS THE WRITERS AND
ARTISTS YEARBOOK 2020?

At  its  core,  the  Writers  And Artists
Yearbook  2020  is  a  comprehensive
reference  work  that  brings  together
hundreds  of  listings,  articles,  and
practical  advice for  anyone pursuing a
career  in  writing,  illustration,  or  other
creative  fields.  It  covers  the  United
Kingdom and Ireland primarily, but also
includes  international  opportunities,
agents  who handle  foreign  rights,  and
global competitions. The 2020 edition is
particularly noted for its timely articles
on  digital  publishing,  self-publishing
platforms,  and  the  changing  role  of
literary  agents  in  a  world  increasingly
dominated by e-books and audiobooks.
The  book  is  divided  into  several  key
parts,  each  designed  to  answer  a
specific  question  for  the  creative
professional:

Articles and Advice: Expert-
written essays covering topics
from how to write a query letter to
building an online presence.
Book Publishers: An extensive
directory of publishers, including
imprints, what they publish, and
how to submit.
Literary Agents: A
comprehensive list of UK and Irish
literary agents, with details on
their clients, interests, and
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submission guidelines.
Artists and Illustrators:
Sections dedicated to galleries, art
agents, and opportunities for
visual artists.
Magazines and Newspapers:
Contact details for periodicals that
accept freelance contributions or
commissions.
Prizes, Awards, and Grants: A
curated list of competitions and
funding opportunities for writers
and artists.
Services and Resources:
Information on editors,
proofreaders, translators, and
other support professionals.

KEY HIGHLIGHTS OF THE 2020
EDITION

The  Writers  And  Artists  Yearbook
2020  arrived at  a  pivotal  moment  for
the creative industries.  The late 2010s
saw  the  r ise  of  podcast ing,  the
consolidation  of  traditional  publishing
houses, and an increasing emphasis on
diversity and inclusion. The editors of the
2020  edition  responded  with  fresh
content. For instance, the book featured:

A special article on writing for
audio and podcast formats,
reflecting the burgeoning market
for spoken-word content.
Updated advice on self-publishing,
including detailed comparisons of
platforms like KDP, IngramSpark,
and Apple Books.
A guide to crowdfunding for
creative projects, with case studies
of successful campaigns.
Interviews with industry
professionals sharing their insights
on building a sustainable career.

Moreover,  the  directory  sections  were

thoroughly  updated.  New  literary
agencies  had  opened,  others  had
merged,  and  many had  changed their
submission policies. For a writer or artist
using  this  yearbook,  the  accuracy  of
contact details is critical, and the 2020
edition delivered that reliability.  It  also
included  expanded  listings  for  small
presses  and regional  publishers,  which
are often more open to debut authors
than the Big Five conglomerates.

HOW TO USE THE YEARBOOK
EFFECTIVELY

Begin with the
Articles
Do not skip the front matter. The articles
in the Writers And Artists Yearbook
2020 are written by experts who have
been in the trenches. They cover topics
such  as  how  to  craft  a  compelling
synopsis, how to approach an agent with
a  picture  book  dummy,  or  how  to
prepare  a  portfolio  for  illustration
submissions.  Reading  these  pieces  first
will give you context for the listings. For
example,  an article on how to write a
covering  letter  will  directly  help  you
when you reach the section on agents.

Target Your
Searches
The directory is immense, and trying to
submit to every agent or publisher will
waste  your  time  and  damage  your
reputation.  Instead,  use  the  book’s
indices and subject categories to narrow
your  search.  If  you  write  literary  fiction,
look  under  the  “literary  fiction”
subheading.  If  you  are  an  illustrator
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specializing  in  children’s  books,  the
yearbook has separate lists for children’s
literary  agents  and  publishers.  The
Writers And Artists Yearbook 2020
includes  a  useful  “genre  index”  that
cross references agents and publishers
by the type of work they handle.

Always Check
the Guidelines
One of the most valuable features of the
yearbook is that it provides submission
guidelines for  each listing.  Agents  and
pub l i shers  o f ten  update  these
frequently,  and  the  2020  edition
captured the guidelines as they stood at
the time of publication. However, always
verify  online  before  mailing a  physical
submission.  The yearbook gives  you a
starting point: you can see, for example,
that Agent X prefers email submissions
with  a  sample  chapter  and  synopsis,
while Agent Y only accepts queries via a
web form. Use the yearbook to build a
shortlist, then confirm details.

THE ENDURING VALUE OF A
PRINTED YEARBOOK IN A DIGITAL
AGE

We live in an era where information is
available instantly online. So why would
a  writer  or  artist  invest  in  a  printed
volume like  the  Writers  And Artists
Yearbook  2020?  The  answer  lies  in
curation and focus. The internet is vast
and noisy. A Google search for “literary
agents UK” returns thousands of results,
many of them outdated, incomplete, or
sponsored.  The  yearbook  provides  a
vetted,  organized  col lect ion  of
opportunities that have been researched
and  verified  by  a  dedicated  editorial
team.

Furthermore,  a  physical  book  can  be
annotated,  dog-eared,  and  revisited
without  the  distractions  of  a  screen.
Many  writers  find  that  flipping  through
the  pages  spa rks  unexpec ted
connections—discovering  a  small  press
that  publishes  their  niche,  or  a  grant
they had never heard of. The serendipity
of  browsing a curated directory is  lost
when you rely solely on search filters.
The  2020  edition  is  also  a  historical
snapshot.  For  researchers  or  writers
interested in  the state  of  the industry
before  the  COVID-19  pandemic,  the
Writers And Artists Yearbook 2020
offers  a  clear  picture  of  which  journals,
prizes, and publishers were active, what
their submission policies were, and who
the key players were. It serves as a time
capsule of the creative landscape on the
cusp of major change.

SECTIONS TAILORED FOR VISUAL
ARTISTS

While  the  book’s  title  mentions  both
writers  and  artists,  the  visual  arts
section  is  often  overlooked  by  self-
identified writers. That is a mistake. The
Writers And Artists Yearbook 2020
includes  extensive  resources  for
illustrators,  fine  artists,  graphic
designers,  and  photographers.  The
“Artists  and  Illustrators”  section  lists
galleries that accept direct submissions,
art  consultants,  picture  libraries,  and
agents representing visual talents. There
are also articles specifically about pricing
artwork, building an artist’s website, and
approaching commercial clients.
For  a  writer  who  also  illustrates  (a
common dual skill  in children's books),
this  section  is  gold.  It  helps  you  find
agents  who  handle  author-illustrators,
publishers  that  print  illustrated  books,
and opportunities for single-image sales
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to  magazines.  The  interplay  between
text  and  image  is  well  served  by  the
yearbook’s dual focus.

PRIZES, AWARDS, AND GRANTS:
A PATHWAY TO RECOGNITION

One of the most practical sections of the
Writers And Artists Yearbook 2020 is
its  list  of  prizes,  awards,  and  grants.
Whether you are looking for the Costa
Book  Awards,  the  Bridport  Prize,  or  a
development  grant  from  the  Arts
Council,  this  section  provides  entry
deadlines, eligibility criteria, and website
links.  Many writers  and artists  rely  on
awards  not  only  for  the  financial  boost
but also for the validation and exposure
that  come  with  being  longlisted  or
winning.
The 2020 edition highlights several new
awards  that  had  recently  launched,
reflecting  a  push  for  diversity  in
storytelling.  It  also  includes  advice
articles on how to apply for grants, how
to write an artist’s statement, and how
to  build  a  portfolio  for  a  competition.
Given that funding opportunities change
rapidly,  the  yearbook  gives  you  a
reliable foundation, which you can then
supplement with online searches for any
updates after 2020.

COMMON MISTAKES TO AVOID
WHEN USING THE YEARBOOK

Even the best resource can be misused.
Here are a few pitfalls to steer clear of
when  consulting  the  Writers  And
Artists  Yearbook  2020:

Ignoring the publication date:
The 2020 edition contains
information accurate for that year.
Do not assume an agent listed is
still operating or accepting
submissions. Always check current

websites.
Mass emailing: Using the
yearbook to send the same query
to 50 agents is not productive. The
book’s value is in helping you
tailor your approach to each
recipient’s preferences.
Skipping the front sections:
The articles on craft and career
strategy are not filler. They are
written by industry veterans who
often share insider tips that can
save you months of trial and error.
Neglecting the arts sections: If
you are a writer who also draws, or
if you need an illustrator for your
book, the artist listings can be
invaluable for collaboration.

CONCLUSION

The  Writers  And  Artists  Yearbook
2020 is more than just a directory; it is a
roadmap for the creative journey. Even
though  newer  editions  have  been
released since, the 2020 edition remains
a  treasure  trove  of  practical  advice,
curated contacts,  and industry wisdom
that  can still  guide  writers  and artists
today.  I ts  structure  encourages
thoughtful  research,  its  articles  inspire
confidence,  and  its  listings  open  doors
that  would  otherwise  remain  hidden.
Whether  you  are  a  debut  novelist
polishing  your  manuscript,  a  poet
seeking  magazine  publication,  or  an
illustrator  hoping  to  land  your  first
gallery show, this yearbook provides the
foundational  knowledge  you  need  to
move  forward.  By  understanding  the
landscape of 2020, you gain perspective
on how the industry has evolved—and
on the timeless principles of persistence,
professionalism, and craft that continue
to define success in the creative arts.
So  dust  off  that  copy  on  your  shelf  (or
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track  one  down second-hand),  and  let
the  Writers  And  Artists  Yearbook
2020  be your companion in building a
career that is both resilient and inspired.

The words and images inside are waiting
to be discovered—and so is your future
audience.


